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“Understanding the Echo Boomers” Article Worksheet

1. Describe what an “echo boomer” is.

2. What percentage of the US population is said to be part of the echo boomer generation?

3. How much annual purchasing power do echo boomers have?

4. True or False?  Marketers can use the same marketing messages for the echo boomers as well as their parents.  Explain why you chose true or false.

5. Explain, in detail, how echo boomers are more diverse than baby boomers.  Give examples.

6. What serious issues do echo boomers have to face?

7. Explain, in detail, how the roles and expectations for females have changed throughout the generations.

8. What percentage of echo boomers with college-educated parents have a personal computer?  

9. What percentage of echo boomers with parents with lower-levels of education have a personal computer?

10. According to a report by Teenage Research Unlimited boys spend $______ of their own money each week.  Girls spend $______ of their own money each week.  This totals about $_____________ per year in expenditures.  

11. True or False?  The teen population is shrinking.  Explain why you chose true or false.

12. List the topics that most teens are knowledgeable about.  What are implications of this knowledge?

13. Explain what the following statement means.  “Advertisers must be careful to sell to the self-perception of echo boomers.”

14. True or False?  Using celebrities to endorse products is extremely effective in persuading echo boomers to purchase specific products.  Explain why you chose true or false.

15. What are some forward-thinking companies doing to market to teens?

16. What are the best forms of media to reach the echo boomers?

17. What media form will grow and become more effective as more echo boomers obtain personal computers?

18. Why is it important for marketers to understand the echo boomer generation?  

19. Businesses wishing to grab a slice of the echo boomer spending pie must do what in order to be successful?

20. Do you feel that this article accurately portrays your generation?  Why or why not?  
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