


THIS IS AN INDIVIDUAL PROJECT!!!  No Teams or pairs!
PRESENTATIONS WILL BEGIN Tuesday MAY 5th
Websearch and Poster worth:  60 pts.
On Wednesday and probably Thursday, research the following websites and fill in the boxes with summaries and data discovered during your research.  By Friday, you should be ready with a blank poster to design exploring this relatively new arena in Marketing. . . to eco-friendly consumers.  Please use home printers for color graphics.  Or wait till I return.
In your poster (22” x 28”), you should include vocabulary such as “sustainability, carbon footprints and other “green” terms.  Lots of  pictures, graphics, color. . .but neat, organized and professional!  PLEASE!
Perhaps you want focus on the 5 Simple Rules of Marketing.

Maybe, you want to segment different “green” products targeted to:

 “Planet Passionates, Health Fanatics and Animal Lovers”
You must select, define and include on your poster any TWO of the following logos:

· Green Seal tm
· Universal Recycling Symbol

· USDA’s organic logo

· Transfair’s “Fair Trade” Certification

How are companies differentiating themselves from their competitors?  Show and describe SPECIFIC Products with some features and benefits (according to the manufacturer). How are they attempting to change consumers’ behaviors? 

Choose a specific company which interests you (NOT THE AUTOMOTIVE INDUSTRY).  Describe its product line and describe ways one or several products could be modified to be environmentally friendly. How would these modifications affect the company’s marketing strategies? Include an advertisement, if possible.
What is the size of the eco-friendly market?  How many more $$$ are being generated?
http://green-business-practices.suite101.com/article.cfm/why_businesses_are_going_green
	

	


http://www.greenmarketing.com/articles/The5SimpleRules.pdf
	

	


http://www.businesspundit.com/25-big-companies-that-are-going-green/   If you can’t find a more interesting company to profile, use one of these.

	

	


http://www.greenmarketing.com/index.php/articles/complete/know-thy-target/  Planet Passionates, Health Fanatics and Animal Lovers are defined/ segmented.
	

	

	


http://marketinggreen.wordpress.com/   Go to the box on the lower right hand corner “categories”.  There are many interesting links that can give you ideas/statistics for your report.

	

	

	


http://www.dmnews.com/Topics/Green-marketing/tag/215/0/ Various Green marketing articles
	

	

	


An additional website of your choice.  List the site:
	

	

	


http://www.ftc.gov/bcp/conline/pubs/buspubs/greenguides.shtm  OR www.ftc.gov/bcp/grnrule/guides980427.htm#260.7
What type of guidelines has the FTC set for companies with regard to their green marketing claims and packaging practices?
	

	








C.Shea, Pinnacle HS


